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The goal of this research was to elaborate a strategic document with guidelines to 
promote and enhance the current situation on knowledge and technology transfer in the 
field of European food studies among the ISEKI_Food members.  
A questionnaire was prepared to collect information about how the transfer of 
knowledge and technology in the field of Food Science and Technology, as well as 
training and educational needs, is done at different institutions.  The goal was to 
collect information from all partners, and in particular association partners, on: 
 
u how each institution is carrying out the transfer of knowledge and technology in the field of Food Science 
and Technology,  




The questionnaire is available online (http://goo.gl/lTCJ6)  
 
ü  Lack of enough training and strategies for knowledge transfer in a significant part of the institutions; 
ü  It was possible to identify activities and methodologies more adequate for introducing knowledge transfer in training 
activities; 
ü  Entrepreneurship, innovation and creativity have to be formally integrated in students training, specially in European 
regions other than the North ; 
ü  A large percentage of institutions have a limited support for knowledge transfer; 
ü  Institutions have several constraints for knowledge transfer training and strategy implementation. However, it is crucial to 
overcome these barriers.  
Conclusions	
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Number of students and staff  
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Training and educational needs for transfer of knowledge and technology in the 























To whom Institutions provide training 
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   40%	   50%	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   80%	   90%	  100%	  
Industrial	  /	  Educa]onal	  collabora]on	  
leading	  to	  a	  new	  product/service	  or	  
Industrial	  /	  Educa]onal	  collabora]on	  
leading	  to	  a	  joint	  bid	  for	  Government	  	  
Local	  Government,	  RDA,	  EU	  funding	  or	  
sponsorships	  
Industrial	  /	  Educa]onal	  collabora]on	  
leading	  to	  joint	  publica]on	  
Educa]onal	  /	  Industrial	  staff	  exchanges	  
Industrial/Educa]on	  collabora]on	  
leading	  to	  patent(s)	  applica]on	  
TOTAL	  YES	  
TOTAL	  NO	  
What type of activity 
How it helps lecturers How it helps students 
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   10%	  20%	  30%	  40%	  50%	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  70%	  80%	  90%	  100%	  
Provided	  opportuni]es	  for	  professional	  
development	  of	  the	  staff	  
Enhanced	  curriculum	  design	  
Supplemented	  the	  course	  content	  with	  real-­‐life	  
examples	  and	  relevance	  
Improved	  the	  delivery	  of	  courses	  including	  the	  
use	  of	  e-­‐Learning	  
Improved	  knowledge	  about	  exploita]on	  
strategies/	  IPR/Paten]ng/Licensing	  
Industry	  par]cipa]on	  in	  teaching	  
TOTAL	  YES	  
TOTAL	  NO	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   80%	   100%	  
Gained	  up-­‐to-­‐date	  knowledge	  
Obtained	  real-­‐hands	  on	  
industrial	  experience	  
Developed	  becer	  understanding	  
of	  business	  issues	  
Improved	  project	  and	  team	  work	  
Improved	  knowledge	  about	  
exploita]on	  strategies/	  IPR/
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Use	  of	  Guest	  Lecturers	  from	  
business	  and	  industry	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  of	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innova]on	  and	  crea]vity	  
sessions	  in	  the	  educa]onal	  
Encouragement	  of	  e-­‐board/
discussion	  board	  pos]ngs	  on	  the	  
ins]tu]on	  website	  
Encouragement	  of	  Industrial	  
Internships	  
Engaging	  students	  in	  industrial/




Entrepreneurship in programmes 
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Formal	  course	  on	  business	  start	  
up	  
Gedng	  the	  students	  to	  develop	  a	  
prototype	  for	  a	  new	  product	  or	  a	  
new	  service	  
Gedng	  the	  students	  to	  create	  a	  
new	  business	  concept	  that	  will	  
sell	  /	  enhance	  a	  new	  product	  or	  
New	  Business	  Start	  up	  planning	  
sessions	  from	  business	  advisors	  
and	  banks	  
Visits	  to	  local	  small	  businesses	  to	  








Innovation and creativity in programmes 
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A	  part	  of	  a	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  course	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new	  product	  development,	  
Hands	  on	  workshops	  using	  role	  
play	  
e-­‐Learning	  exercises	  	  
Seminars	  involving	  business/
industry	  representa]ves	  
Problem	  solving	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games	  








Information on transfer of knowledge and technology activities in the field of food 
Available Support Institutions with a strategy 
0%	   10%	   20%	   30%	   40%	   50%	   60%	   70%	   80%	   90%	   100%	  
University	  dedicated	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  team	  made	  up	  of	  
professional	  staff	  
University	  specialists	  centrally	  based	  team	  made	  up	  of	  academic	  staff	  
University	  specialists	  centrally	  based	  team	  made	  up	  of	  combined	  
professionals	  and	  academic	  staff	  
Specialist(s)	  professional	  staff	  located	  at	  faculty	  level	  
Specialist(s)	  professional	  staff	  located	  at	  department	  level	  
Professional	  staff	  with	  no	  specialist	  knowledge	  transfer	  roles	  within	  the	  
faculty	  
Professional	  staff	  with	  no	  specialist	  knowledge	  transfer	  role	  within	  the	  
department	  
Academic	  staff	  at	  faculty	  level	  
Academic	  staff	  at	  department	  level	  
Academic	  mentors	  
TOTAL	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How is promoted externally 
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Suppor]ng	  the	  submission	  of	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  for	  knowledge	  transfer	  work	  
Researching	  and	  circula]ng	  tender	  opportuni]es	  internally	  
Dealing	  with	  contracts	  and	  intellectual	  property	  
Marke]ng	  the	  ins]tu]on	  externally	  
Sourcing	  future	  collabora]on	  by	  mee]ng	  with	  industry	  and	  
Applying	  for	  patents	  
Nego]a]ng	  or	  arranging	  licenses	  
Managing	  material	  transfer	  or	  confiden]ality	  agreements	  
Scou]ng	  for	  new	  IP	  and	  new	  technology	  
Crea]ng	  or	  suppor]ng	  start-­‐up	  companies	  to	  exploit	  your	  ins]tu]on’s	  
Providing/managing/coordina]ng	  incubator	  facility	  
Providing/managing	  a	  research/science	  and	  technology	  park	  
Preparing	  grant	  proposals	  
Nego]a]ng	  government-­‐sponsored	  research	  contracts	  or	  grants	  
Providing	  training	  to	  faculty,	  researchers,	  or	  students/raising	  
Managing	  a	  seed	  fund(s)	  
Managing	  a	  proof-­‐of-­‐concept	  fund	  
Providing	  resources	  for	  proof	  of	  concept	  project	  and/or	  seed	  money	  	  	  
Raising	  awareness	  and	  dissemina]ng	  informa]on	  on	  IP	  (intellectual	  
TOTAL	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TOTAL	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  (print	  /electronic)	  
Conferences	  
Print	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  adver]sing	  (other	  
than	  own	  website)	  











Not	  qualified	  for	  promo]on	  	  
Considered	  too	  applied	  
No	  adequate	  compensa]on	  




Data and information from an international workshop (https://www.iseki-food4.eu/deliverables/wp5 )  
